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Though the income levels within this group vary, it is evident that the members of this group focus
family resources toward the meeting of needs for their children. It’s not surprising that they appear to
put their children first, with both clusters in this group showing a high incidence of shopping for toys,
children’s clothing and children’s products.

$%287�%86<�+286(+2/'6
%XV\�+RXVHKROGV�DUH�PRVWO\�PDUULHG�DQG�DOO�KDYH�RQH�RU�PRUH�FKLOGUHQ
XQGHU�WKH�DJH�RI�����7KH�JURXS�HWKQLFLW\�LV�������+LVSDQLF��ZLWK�PDQ\
PHPEHUV�FRQFHQWUDWHG�LQ�7H[DV��+LVSDQLF�UDGLR�DQG�6SDQLVK�WHOHYLVLRQ�DUH
VWURQJO\�UHSUHVHQWHG�LQ�WKH�WZR�FOXVWHUV�PDNLQJ�XS�WKLV�JURXS��$�KLJK
SHUFHQWDJH�RI�%XV\�+RXVHKROGV�ZRUNHUV�DUH�LQ�FUDIWVPDQ�EOXH�FROODU
SRVLWLRQV��IROORZHG�FORVHO\�E\�WKRVH�LQ�FOHULFDO�ZKLWH�FROODU�SRVLWLRQV��1HDUO\
����HDUQ�OHVV�WKDQ���������LQ�HVWLPDWHG�LQFRPH��5HQWLQJ�LV�PRUH�FRPPRQ
WKDQ�RZQLQJ�D�KRPH��DQG�PRVW�%XV\�+RXVHKROGV�PHPEHUV�KDYH�OLYHG�LQ�WKHLU
FXUUHQW�UHVLGHQFH�IRU������\HDUV�

%86<�+286(+2/'6��$�'$<�,1�7+(�/,)(
1DPH�RI�SURWDJRQLVW��ಯ7RQ\}ರ

:DNHV�XSಹ�DQG�WULHV�QRW�WR�ZDNH�KLV�ZLIH�DQG�WKH�WZR�\HDU�ROG��WKHLU�WKLUG�
ZKR�LV�VOHHSLQJ�ZLWK�WKHP��+H�WDNHV�D�VKRZHU�DQG�ZDWFKHV�1LFNHORGHRQ�ZLWK
KLV�NLGV�DV�KH�GULQNV�D�FXS�RI�FRIIHH�

6SHQGV�WKH�GD\ಹ�PDQDJLQJ�WKH�PDLQWHQDQFH�GHSDUWPHQW�RI�D�KRWHO��+H
VWD\V�SUHWW\�EXV\�IL[LQJ�HYHU\WKLQJ�IURP�OHDN\�IDXFHWV�WR�EURNHQ�KHDWLQJ
HTXLSPHQW�DQG�WHOHYLVLRQV��+H�HQMR\V�ZRUNLQJ�ZLWK�KLV�KDQGV�DQG�KDV�EHHQ
GRLQJ�WKLV�MRE�IRU�PRUH�WKDQ����\HDUV�

7DONV�DERXW�ZHHNHQG�SODQV�WRಹ�WDNH�WKH�IDPLO\�WR�WKH�RSHQLQJ�RI�ZKDW
VKRXOG�EH�WKH�ODWHVW�EORFNEXVWHU�PRYLH�

+DV�D�PHHWLQJ�ZLWKಹ�KLV�VWDII�RI�WKUHH�RWKHU�PDLQWHQDQFH�JURXQGV�ZRUNHUV�
OHWWLQJ�WKHP�NQRZ�KH�ZLOO�QRW�EH�LQ�WKLV�ZHHNHQG�DQG�KLV�FHOOSKRQH�ZLOO�EH�RII�
+LV�ZLIH�DOZD\V�UHPLQGV�KLP�WR�WXUQ�KLV�SKRQH�RII�LQ�WKH�PRYLH�WKHDWHU�

6SHQGV�WKH�HYHQLQJಹ�SOD\LQJ�VRFFHU�DQG�VRUWLQJ�WKURXJK�PRYLH�DGV�ZLWK�KLV
���\HDU�ROG�VRQ��+H�SD\V�D�IHZ�ELOOV��HDWV�SL]]D�WKDW�KLV�ZLIH�PDGH�IURP�D�PL[
DQG�ILJKWV�IRU�WKH�UHPRWH�ZLWK�KLV�NLGV��ZKR�DUH�JOXHG�WR�'LVQH\�;'�XQWLO�WKH\
JR�WR�EHG�

*RHV�WR�EHG�DWಹ�������S�P��

:DWFKLQJಹ�VSRUWV�

�

*URXS�,QIR

$JH �����

0DULWDO�6WDWXV 0DUULHG�6LQJOH

+RPH�2ZQHUVKLS 5HQWHU�2ZQHU

.LGV .LGV�$JH�0L[

,QFRPH �����������������

,QFRPH�5DQN ��

8UEDQLFLW\ &LW\�	�6XUURXQGV

8UEDQLFLW\�5DQN �

1HW�:RUWK �����.

1HW�:RUWK�5DQN ��

+286(+2/'6�������������������2)�8�6��

&/867(56
���)LUP�)RXQGDWLRQV
���0RYLHV�	�6SRUWV

�
���:+(1�7+(<�*5(:�83ಹ

�ವ %LOO�&OLQWRQ�HOHFWHG�SUHVLGHQW
�ವ -XU\�DFTXLWV�/$�SROLFH�RIILFHUV�RI�EHDWLQJ�5RGQH\
.LQJ��ULRWV�EHJLQ

�ವ 'LVQH\�m$ODGGLQ}�UHOHDVHG
�ವ 5&$�LQWURGXFHV�WKH�ILUVW�ZLGHVFUHHQ

�
���6+233,1*ಹ

�ವ $XWR=RQH
�ವ %XUOLQJWRQ�&RDW�)DFWRU\
�ವ 3URGXFWV�IRU�%DELHV�&KLOGUHQ
�ವ 2UGHU�$YRQ
�ವ 3HUIXPH�DQG�&RORJQH

���',*,7$/�21/,1(ಹ
�ವ &DUHHU%XLOGHU�FRP
�ವ <DKRR��0HVVHQJHU
�ವ 'LVQH\�FRP
�ವ 3HUVRQDO�&RPSXWHU
�ವ &RQQHFW�ZLWK�%UDQGV

���),1$1&,$/ಹ
�ವ :HVWHUQ�8QLRQ
�ವ )LQDQFLDO�%XUGHQV
�ವ 3D\�%LOOV�LQ�3HUVRQ
�ವ +	5�7D[&XW�6RIWZDUH
�ವ 6DYLQJV�$FFRXQW

���79�5$',2ಹ
�ವ +LVSDQLF�5DGLR
�ವ &DUWRRQ�1HWZRUN
�ವ )R[�6RFFHU�&KDQQHO
�ವ *DOD�9LVLRQ
�ವ �'RUD�WKH�([SORUHU�

���0$*$=,1(6�1(:63$3(56ಹ
�ವ 3HRSOH�HQ�(VSD³RO
�ವ )RRG�1HWZRUN�0DJD]LQH
�ವ %DE\�DQG�3DUHQWKRRG�0DJD]LQHV
�ವ 1DWLRQDO�*HRJUDSKLF�.LGV
�ವ 6WDU

���$&7,9,7,(6ಹ
�ವ .DUDRNH
�ವ 3*�0RYLHV
�ವ 6RFFHU
�ವ 0RYLHV��2SHQLQJ�:HHNHQG
�ವ 3OD\LQJ�)RRWEDOO

���75$9(/�$872ಹ
�ವ *HLFR
�ವ )XOO�VL]H�689
�ವ 0LQLYDQV
�ವ $IWHU�PDUNHW�$XGLR�(QWHUWDLQPHQW�6\VWHPV
�ವ 7UDYHO�WR�0H[LFR

©2014 Acxiom Corporation. All rights reserved. Acxiom, InfoBase and Personicx are registered trademarks of Acxiom Corporation.
All other trademarks or service marks mentioned herein are property of their respective owners.



1

Personicx Online Guide
GROUP 05X Busy Households

Though the income levels within this group vary, it is evident that the members of this group focus
family resources toward the meeting of needs for their children. It’s not surprising that they appear to
put their children first, with both clusters in this group showing a high incidence of shopping for toys,
children’s clothing and children’s products.

*URXS�� 1DWLRQDO�� ,QGH[

$JH���+HDG�RI�+RXVHKROG

������<HDUV ���� ���� �

������<HDUV ���� ���� �

������<HDUV ����� ���� ���

������<HDUV ����� ����� ���

������<HDUV ����� ����� ��

������<HDUV ���� ����� ��

������<HDUV ���� ����� �

����<HDUV ���� ����� �

0($1�$*( ����� �����

*URXS�� 1DWLRQDO�� ,QGH[

(VWLPDWHG�,QFRPH

�������� ����� ����� ���

��������������� ����� ���� ���

��������������� ����� ����� ���

��������������� ����� ����� ���

��������������� ����� ���� ���

��������������� ���� ����� �

��������������� ���� ����� �

����������������� ���� ���� �

����������������� ���� ���� �

��������� ���� ����� �

*URXS�� 1DWLRQDO�� ,QGH[

3UHVHQFH�DQG�$JH�RI�&KLOGUHQ

1R�&KLOGUHQ�3UHVHQW ���� ����� �

$JHV���� ����� ���� ���

$JHV���� ����� ���� ���

$JHV����� ����� ����� ���

$JHV������ ����� ����� ���

$JHV������ ����� ���� ���

*URXS�� 1DWLRQDO�� ,QGH[

0DULWDO�6WDWXV

6LQJOH ����� ����� ��

0DUULHG ����� ����� ���

©2014 Acxiom Corporation. All rights reserved. Acxiom, InfoBase and Personicx are registered trademarks of Acxiom Corporation.
All other trademarks or service marks mentioned herein are property of their respective owners.



1

Personicx Online Guide
GROUP 05X Busy Households

Though the income levels within this group vary, it is evident that the members of this group focus
family resources toward the meeting of needs for their children. It’s not surprising that they appear to
put their children first, with both clusters in this group showing a high incidence of shopping for toys,
children’s clothing and children’s products.

*URXS�� 1DWLRQDO�� ,QGH[

(VWLPDWHG�1HW�:RUWK

���� ����� ����� ���

����������� ����� ���� ���

��������������� ���� ���� ���

����������������� ���� ���� ���

����������������� ���� ���� ���

����������������� ���� ����� ��

������������������� ���� ����� ��

������������������� ���� ����� ��

������������������� ���� ���� ��

����������������������� ���� ���� �

����������� ���� ���� �

*URXS�� 1DWLRQDO�� ,QGH[

+RPH�2ZQHUVKLS�6WDWXV

5HQWHU ����� ����� ���

+RPH�2ZQHU ����� ����� ��

*URXS�� 1DWLRQDO�� ,QGH[

3RSXODWLRQ�'HQVLW\���++�SHU�6T��0LOH

���� ���� ���� ��

������ ���� ����� ��

������� ����� ����� ���

�������� ����� ����� ���

��������� ����� ���� ���

��������� ���� ���� ���

����� ���� ���� ���

*URXS�� 1DWLRQDO�� ,QGH[

/HQJWK�RI�5HVLGHQFH

���<HDUV ����� ����� ��

����<HDUV ����� ����� ���

�����<HDUV ����� ����� ���

����<HDUV ����� ����� ��

©2014 Acxiom Corporation. All rights reserved. Acxiom, InfoBase and Personicx are registered trademarks of Acxiom Corporation.
All other trademarks or service marks mentioned herein are property of their respective owners.



1

Personicx Online Guide
GROUP 05X Busy Households

Though the income levels within this group vary, it is evident that the members of this group focus
family resources toward the meeting of needs for their children. It’s not surprising that they appear to
put their children first, with both clusters in this group showing a high incidence of shopping for toys,
children’s clothing and children’s products.

*URXS�� 1DWLRQDO�� ,QGH[

0DUNHW�9DOXH�RI�+RPH

�������� ����� ���� ���

��������������� ����� ����� ���

����������������� ����� ���� ���

����������������� ����� ���� ���

����������������� ����� ����� ��

����������������� ����� ����� ��

����������������� ���� ����� ��

��������� ���� ���� ��

*URXS�� 1DWLRQDO�� ,QGH[

'ZHOOLQJ�8QLW�6L]H

6LQJOH�)DPLO\�'ZHOOLQJ ����� ����� ��

0XOWLSOH�)DPLO\�'ZHOOLQJ ����� ����� ���

*URXS�� 1DWLRQDO�� ,QGH[

2FFXSDWLRQ

3URIHVVLRQDO�7HFKQLFDO ����� ����� ��

$GPLQLVWUDWLRQ�0DQDJHPHQW ���� ���� ��

6DOHV�6HUYLFH ���� ���� ���

&OHULFDO�:KLWH�&ROODU ����� ����� ���

&UDIWVPDQ�%OXH�&ROODU ����� ����� ���

6WXGHQW ���� ���� ���

+RXVHZLIH ����� ���� ���

5HWLUHG ���� ����� ��

2WKHU ���� ���� ���

6HOI�(PSOR\HG ���� ���� ���

*URXS�� 1DWLRQDO�� ,QGH[

(GXFDWLRQ

&RPSOHWHG�+LJK�6FKRRO ����� ����� ���

&RPSOHWHG�&ROOHJH ����� ����� ��

&RPSOHWHG�*UDGXDWH�6FKRRO ���� ����� ��

$WWHQGHG�9RFDWLRQDO�7HFKQLFDO ���� ���� ���

©2014 Acxiom Corporation. All rights reserved. Acxiom, InfoBase and Personicx are registered trademarks of Acxiom Corporation.
All other trademarks or service marks mentioned herein are property of their respective owners.



1

Personicx Online Guide
GROUP 05X Busy Households

Though the income levels within this group vary, it is evident that the members of this group focus
family resources toward the meeting of needs for their children. It’s not surprising that they appear to
put their children first, with both clusters in this group showing a high incidence of shopping for toys,
children’s clothing and children’s products.

*URXS�� 1DWLRQDO�� ,QGH[

(WKQLFLW\

&DXFDVLDQ�2WKHU ����� ����� ��

$IULFDQ�$PHULFDQ ����� ����� ���

+LVSDQLF ����� ����� ���

$VLDQ ���� ���� ��

*URXS�� 1DWLRQDO�� ,QGH[

+RXVHKROG�6L]H

2QH�3HUVRQ�+RXVHKROG ���� ����� �

7ZR�3HUVRQ�+RXVHKROG ����� ����� ��

7KUHH�3HUVRQ�+RXVHKROG ����� ����� ���

)RXU�3HUVRQ�+RXVHKROG ����� ����� ���

)LYH��3HUVRQ�+RXVHKROG ����� ����� ���

*URXS�� 1DWLRQDO�� ,QGH[

0DLO�5HVSRQVLYH

0DLO�2UGHU�5HVSRQVLYH ����� ����� ���

0DLO�2UGHU�%X\HU ����� ����� ���

0DLO�2UGHU�'RQRU ���� ���� ��

*URXS�� 1DWLRQDO�� ,QGH[

%X\LQJ�&KDQQHO�3UHIHUHQFH���6FRUH� ���

,QWHUQHW ���� ���� ��

0DLO ���� ���� ��

3KRQH ���� ���� �

©2014 Acxiom Corporation. All rights reserved. Acxiom, InfoBase and Personicx are registered trademarks of Acxiom Corporation.
All other trademarks or service marks mentioned herein are property of their respective owners.



1

Personicx Online Guide
GROUP 05X Busy Households

Though the income levels within this group vary, it is evident that the members of this group focus
family resources toward the meeting of needs for their children. It’s not surprising that they appear to
put their children first, with both clusters in this group showing a high incidence of shopping for toys,
children’s clothing and children’s products.

Powered by TCPDF (www.tcpdf.org)

©2014 Acxiom Corporation. All rights reserved. Acxiom, InfoBase and Personicx are registered trademarks of Acxiom Corporation.
All other trademarks or service marks mentioned herein are property of their respective owners.

http://www.tcpdf.org

