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Bobby Young

Mr. Young has over 20 years of local government experience. Prior to joining
HDL, he served the City of Costa Mesa for 13 years, the last 5 as Finance
Director. He has also spent time as an external auditor of government and non-
profit entities specializing in assessment and documentation of internal controls
and annual review and preparation of client’s Comprehensive Annual Financial
Report (CAFR). He’s been an active member in municipal affairs with both the
Government Finance Officers Association (GFOA) and California Society of
Municipal Finance Officers (CSMFO), and holds a Bachelor’s degree from
California State University, Fullerton in Accounting.

Bret Plumlee

Mr. Plumlee has over 35 years of public sector experience, most recently as City
Manager for the City of Los Alamitos, he brings a wealth of knowledge of
municipal finance, management and budgeting. Prior to Los Alamitos, he served
as City Manager for the City of La Puente, Assistant City Manager of La Quinta,
Director of Administrative Services for the City of El Segundo and Finance
Director for the City of Rolling Hills Estates. Mr. Plumlee holds a Bachelor of
Science Degree in Economics from the University of California, Irvine and a
Bachelor of Science Degree in Accounting from California State University, Long

HdI® Companies




HdL STATEWIDE TREND — Annual Outlook(FY)
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Major Industry Group Breakdown

Fiscal Year 2019-20 vs Projected Fiscal Year 2020-21
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HdL STATEWIDE TREND — Quarterly Outlook
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PLACE OF SALE
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AUTOS & TRANSPORTATION
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Sedans

Luxury Brands

Fuel Efficient

RV’s (+36%)
commuter
vehicles
Pick-up Trucks
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Boats/Motorcycles auto dealerships
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BUILDING & CONSTRUCTION
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BUSINESS & INDUSTRY
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FOOD & DRUGS
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GENERAL CONSUMER GOODS

| 1020 | 2020 | 3020 | 4Q20 | 1021 | 2021 | 321 | 4Q21 | 1G22

-11.7% -39.8% -12.1% -15% 4% 53% 8% 10% 5% 4%
450 2
o
400 =
Apparel categories averaging declines of 33% 'f\\ -
A Ik 350
7\ / \
Electronics shifted to online channels away / ‘\ R v/ 300
from brick & mortar stores v
250
Foot Traffic projected to be down 22-25%
during holiday period; Black Friday down 52% 200
150

Discount Dept. Stores continue to gain market
share

3Q17
4Q17
1Q18
2Q18
3Q18
4Q18
1Q19
2Q19
3Q19
4Q19
1Q20
2Q20
3Q20
4Q20
1Q21
2Q21
3Q21
4Q21
1Q22
2Q22

HdI® Companies



..t OPPORTUNITY

s INSIGHTS ECONOMIC TRACKER

Percent Change in All Consumer Spending*

In California, as of November 29 2020, restaurant and hotel spending by all consumers decreased by 48.9% compared to January 2020,
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RESTAURANTS & HOTELS
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How the pools have changed...
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DEFERRALS

500,000,000 1,000,000,000 1,500,000,000 2,000,000,000

S207M funded with 2Q for sales related to 1Q

S26M funded with 3Q for sales related to 1Q

Roughly 14% of 1Q20 local tax was deferred

S51M funded with 3Q for sales related to 2Q

Initial 3Q20 estimate is S31M deferred

W Cash ($) ® Adjusted (S)
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