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HdL STATEWIDE TREND – Annual Outlook(FY)

FY14/15 FY15/16 FY16/17 FY17/18 FY18/19 FY19/20 FY20/21 FY21/22 FY22/23 FY23/24 FY24/25 FY25/26

Peak = $7.0 Billion
Full Recovery = $7.4 Billion

$6.0 Billion

$8.5 Billion

19/20 20/21 21/22 22/23 23/24 24/25 25/26

-4.1% 2.1% 7.5% 4.1% 3.6% 3.4% 3.4%



Major Industry Group Breakdown
Fiscal Year 2019-20 vs Projected Fiscal Year 2020-21
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HdL STATEWIDE TREND – Quarterly Outlook
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PLACE OF SALE

1,000 

1,200 

1,400 

1,600 

1,800 

2,000 

2,200 

3Q
17

4Q
17

1Q
18

2Q
18

3Q
18

4Q
18

1Q
19

2Q
19

3Q
19

4Q
19

1Q
20

2Q
20

3Q
20

4Q
20

1Q
21

2Q
21

3Q
21

4Q
21

1Q
22

2Q
22

M
IL

LI
O

N
S

Place-of-Sale Total Total

1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22

-6.4% -27.6% -10.6% -12.4% -1.4% 25.3% 9.6% 10.8% 7.2% 7.2%



AUTOS & TRANSPORTATION

Higher income HH’s continue 
to be relatively well off

Average price of new vehicles 
continue to increase

Mass Transit/Ride Sharing: 
psyche has been changed 190 
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“Haves” “Have Nots”



BUILDING & CONSTRUCTION

Strong boost in Home improvement spending 
lifted Building Materials category

Regional results have fluctuated

Suburbs expected to see housing growth as 
remote work becomes more acceptable -
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BUSINESS & INDUSTRY

Office Supplies, Business Services, and Food 
Service Equipment  were hard hit categories 
averaging declines of 16%

Garden/Agriculture (+6% ) & Medical/Biotech 
(+4%) continue to perform

Expect future investment in automation, 
electronics and warehouse equipment to 
accommodate online sales/deliveries

*Consensus forecast excludes fulfillment centers and 
energy projects 
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FOOD & DRUGS

Grocery stores increased 7%

Cannabis category boasted 62% 
gains

Convenience stores increased 15% 60 
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FUEL & SERVICE STATIONS
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GENERAL CONSUMER GOODS

Apparel categories averaging declines of 33%

Electronics shifted to online channels away 
from brick & mortar stores

Foot Traffic projected to be down 22-25% 
during holiday period; Black Friday down 52%

Discount Dept. Stores continue to gain market 
share
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RESTAURANTS & HOTELS

2nd SIP order early December; additional 
restrictions on outdoor dining 

QSR and Fast Casual fairing much better than 
full service (drive thru’s)

YoY change in seated diners consistently down 
between 40% – 70%  since July 2020
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How the pools have changed…
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POOLS
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DEFERRALS

$207M funded with 2Q for sales related to 1Q

$26M funded with 3Q for sales related to 1Q

Roughly 14% of 1Q20 local tax was deferred

$51M funded with 3Q for sales related to 2Q

Initial 3Q20 estimate is $31M deferred 
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Thank you!
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